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ABSTRAK

Tiara Nurul Sya’adah (202110325100), Pengaruh Electronic Word of
Mouth dan Kualitas Produk dengan Minat Beli sebagai Variabel Intervening
terhadap Keputusan Pembelian Bos Mango Smoothies di Bekasi. Penelitian ini
menggunakan pendekatan kuantitatif dengan teknik pengambilan sampel
accidental sampling dan melibatkan 128 responden yang merupakan konsumen Bos
Mango Smoothies di Bekasi. Pengolahan data dilakukan menggunakan perangkat
lunak SmartPLS 3.0, yang mencakup pengujian outer model, inner model, dan uji
hipotesis. Hasil penelitian menunjukkan: 1) Electronic Word of Mouth (E-WOM)
berpengaruh positif dan signifikan terhadap minat beli. 2) Kualitas produk
berpengaruh positif dan signifikan terhadap minat beli. 3) Electronic Word of
Mouth (E-WOM) berpengaruh signifikan terhadap keputusan pembelian. 4)
Kualitas produk berpengaruh signifikan terhadap keputusan pembelian. 5) Minat
beli berpengaruh positif dan signifikan terhadap keputusan pembelian. 6)
Electronic Word of Mouth (E-WOM) berpengaruh signifikan terhadap keputusan
pembelian melalui minat beli. 7) Kualitas produk berpengaruh signifikan terhadap

keputusan pembelian melalui minat beli.

Kata Kunci: Electronic Word of Mouth, Kualitas Produk, Minat Beli, Keputusan

Pembelian.
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ABSTRACT

Tiara Nurul Sya’adah (202110325100), The Effect of Electronic Word of
Mouth and Product Quality with Purchase Intention as an Intervening Variable on
Purchasing Decisions of Bos Mango Smoothies in Bekasi. This study uses a
quantitative approach with accidental sampling technique and involves 128
respondents who are consumers of Bos Mango Smoothies in Bekasi. Data
processing is carried out using SmartPLS 3.0 software, which includes testing the
outer model, inner model, and hypothesis testing. The results showed: 1) Electronic
Word of Mouth (E-WOM) has a positive and significant effect on purchase
intention. 2) Product quality has a positive and significant effect on purchase
intention. 3) Electronic Word of Mouth (E-WOM) has a significant effect on
purchasing decisions. 4) Product quality has a significant effect on purchasing
decisions. 5) Purchase interest has a positive and significant effect on purchasing
decisions. 6) Electronic Word of Mouth (E-WOM) has a significant effect on
purchasing decisions through purchase intention. 7) Product quality has a

significant effect on purchasing decisions through purchase intention.

Keywords: Electronic Word of Mouth, Product Quality, Purchase Intention,

Purchase Decision.
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