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ABSTRAK

Wirata Yasa Kencana 202110325294. Pengaruh Kualitas Produk, Persepsi
Harga, dan Electronic Word Of Mouth Terhadap Minat Beli Ventela di Marketplace.

Penelitian ini bertujuan untuk menganalisis, membuktikan, dan memberikan
informasi yang disusun dalam kerangka ilmiah untuk melihat pengaruh antara
Kualitas Produk, Persepsi Harga, dan E-WOM Terhadap Minat Beli Ventela di
Marketplace. Sampel pada penelitian ini berjumlah 128 responden yang memiliki
minat untuk membeli Ventela. Jenis penelitian yang digunakan melalui pendekatan
kuantitatif. Data dikumpulkan langsung dari para responden dengan menggunakan
instrumen penelitian berupa kuesioner melalui Google Form. Teknik pengambilan
sampel yang digunakan adalah purposive sampling. Data hasil yang diberikan oleh
responden kemudian diolah dengan aplikasi pengolahan data yaitu SPSS 27. Hasil
penelitian membuktikan bahwa kualitas produk, persepsi harga, dan e-wom secara
parsial memiliki pengaruh yang positif dan signifikan terhadap minat beli Ventela
di Marketplace. Secara bersama-sama atau simultan menunjukkan bahwa kualitas
produk, persepsi harga, dan e-wom berpengaruh positif dan signifikan terhadap
minat beli Ventela di Marketplace.

Kata Kunci: Kualitas Produk, Persepsi Harga, Electronic Word Of Mouth, dan Minat
Beli.
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ABSTRACT

Wirata Yasa Kencana 202110325294. The Influence of Product Quality,
Price Perception, and Electronic Word Of Mouth on Purchase Intention of Ventela
on the Marketplace.

This study aims to analyze, verify, and provide information structured within
a scientific framework regarding the influence of Product Quality, Price Perception,
and Electronic Word of Mouth (E-WOM) on Purchase Intention of Ventela on online
marketplaces. The sample consisted of 128 respondents who expressed an interest
in purchasing Ventela products. A quantitative approach was employed in this
research. Data were collected directly from respondents using a questionnaire
distributed via Google Forms. The sampling technique used was purposive
sampling. The collected data were then processed using the SPSS 27 data analysis
software. The results of the study indicate that product quality, price perception,
and E-WOM each have a positive and significant influence on purchase intention
of Ventela on the marketplace. Simultaneously, these three variables also show a
positive and significant effect on purchase intention.

Keywords: Product Quality, Price Perception, Electronic Word Of Mouth, and
Purchase Intention.
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