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ABSTRAK

Penelitian ini bertujuan untuk mengetahui strategi komunikasi pemasaran
yang diterapkan oleh Sauciko Coffee & Eatery dalam menarik minat pelanggan
serta mengetahui tanggapan pelanggan dalam strategi pemasaran yang dilakukan.
Penelitian ini menggunakan teori bauran komunikasi pemasaran (advertising,
sales promotion, public relations, personal selling, dan interactive marketing)
dengan metode kualitatif deskriptif. Subjek penelitian melibatkan pemilik,
karyawan, dan pelanggan Sauciko. Hasil penelitian menunjukkan bahwa Sauciko
memanfaatkan media sosial seperti Instagram dan TikTok untuk mempromosikan
produk, menjalin hubungan dengan pelanggan, dan meningkatkan keterlibatan
pelanggan melalui konten yang menarik, penawaran promosi, serta interaksi.
Meski demikian tantangan yang dihadapi adalah konsistensi dalam promosi dan
pengembangan konten. Strategi komunikasi pemasaran ini terbukti berperan
penting dalam daya saing bisnis Sauciko Coffee & Eatery.

Kata Kunci : Komunikasi Pemasaran, Media sosial, Sauciko Coffee & Eatery.
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ABSTRACT

This research aims to find out the interactive marketing communication
strategies applied by Sauciko Coffee & Eatery in attracting customers and
identifying customer responses to marketing strategies carried out. This research
uses the theory of marketing communication mix (advertising, sales promotion,
public relations, personal selling, and interactive marketing) with descriptive
qualitative method. The research subjects involved the owner, employees, and
customers of Sauciko.The results showed that Sauciko effectively utilizes social
media such as Instagram and TikTok to promote products, establish relationships
with customers, and increase customer engagement through interesting content,
promotional offers, and responsive interactions. However, the challenge is
consistency in promotion. This interactive marketing communication strategy
proved to be instrumental in increasing customer loyalty and business
competitiveness of Sauciko Coffee & Eatery.

Keywords: communication marketing, Social media, Sauciko Coffee & Eatery.
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