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ABSTRAK 

Barata Yuda Asmara Siregar. 202110415149 Analisis komunikasi persuasif 

dalam Meningkatkan kesadaran kebersihan Lingkungan pada kampanye Di media 

sosial tik tok @pandawaragroup.PandawaraGroup adalah salah satu komunitas 

peduli lingkungan yang kini viral telah memberikan energi positif melalui 

kampanyenya dalam media sosial untuk masyarakat agar lebih peduli terhadap 

lingkungan. dan TikTok adalah salah satu platform media sosial paling populer saat 

ini. Selain hiburan, TikTok juga digunakan untuk menyampaikan pesan-pesan 

positif, salah satunya kampanye kebersihan lingkungan yang dilakukan 

Pandawaragroup. Kebersihan lingkungan menjadi isu penting di banyak 

masyarakat, terutama di lingkungan sungai dan bibir pantai. Di sinilah Pandawara 

hadir sebagai organisasi yang peduli terhadap permasalahan kebersihan lingkungan 

dan konsisten berperan dalam mengurangi sampah. melalui kampanye kebersihan 

lingkungan di media sosial.pesan komunikasi persuasif pandawaragroup dalam 

menyampaikan kampanye kebersihan lingkungan melalui media sosial Tik Tok 

yaitu dengan isi konten pandawaragroup yang terdapat konten ajakan kepada 

Masyarakat. Dengan mengadakan Open recruitment Volunteer untuk menciptakan 

peluang bagi anggota masyarakat dari berbagai latar belakang, usia, dan 

keterampilan untuk terlibat secara aktif dalam aksi kebersihan. 

Kata Kunci : Kampanye,Komunikasi Persuasif,Pandawaragroup,TikTok 
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ABSTRACT 

Barata Yuda Asmara Siregar. 202110415149 Analysis of persuasive 

communication in increasing awareness of environmental cleanliness in campaigns 

on social media TikTok @pandawaragroup.PandawaraGroup is a community that 

cares about the environment which has now gone viral and has provided positive 

energy through its campaign on social media for people to care more about the 

environment. and TikTok is one of the most popular social media platforms today. 

Apart from entertainment, TikTok is also used to convey positive messages, one of 

which is the environmental cleanliness campaign carried out by Pandawaragroup. 

Environmental cleanliness is an important issue in many communities, especially 

in river and coastal areas. This is where Pandawara is present as an organization 

that cares about environmental cleanliness issues and consistently plays a role in 

reducing waste. through environmental cleanliness campaigns on social media. 

Pandawaragroup's persuasive communication message in conveying 

environmental cleanliness campaigns via Tik Tok social media, namely with the 

content of Pandawaragroup which contains content that is an invitation to the 

public. By holding an Open Volunteer recruitment to create opportunities for 

community members from various backgrounds, ages and skills to be actively 

involved in cleanliness actions. 

Keywords: Campaign, Pandawaragroup, Persuasive Communication,TikTok 
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