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ABSTRAK 

Daud Hasyim, 202110415012, Ilmu Komunikasi, Universitas Bhayangkara 

Jakarta Raya, Membangun Awareness Heylo Jeylo Melalui Komunikasi Musikal pada 

Event Musik di Kota Jakarta. 

 

Penelitian ini bertujuan untuk membangun awareness terhadap grup band 

Heylo Jeylo melalui pendekatan komunikasi musikal dalam berbagai event musik di 

Kota Jakarta. Mengingat persaingan industri musik yang semakin ketat, band 

independen membutuhkan strategi komunikasi yang efektif untuk meningkatkan 

visibilitas dan menarik perhatian khalayak. Penelitian ini menggunakan metode 

kualitatif deskriptif dengan teknik pengumpulan data berupa wawancara semi 

terstruktur, observasi, dan dokumentasi. Hasil penelitian menunjukkan bahwa 

komunikasi musikal yang diterapkan Heylo Jeylo melalui penampilan langsung pada 

event musik di Kota Jakara, interaksi dengan penonton, serta penggunaan cara 

komunikasi musical untuk mendapatkan sebuah awareness dari pesan yang 

disamapaikan melalui musik  terhadap penerimaan kesan awal yang baik. Event musik 

di Jakarta menjadi platform yang sangat efektif dalam memperluas jangkauan audiens 

dan menciptakan pengalaman emosional yang mendalam bagi para pendengar. Temuan 

ini mengindikasikan bahwa sinergi antara kualitas musikal, interaksi personal, dan 

improviasi dapat menjadi kunci keberhasilan dalam membangun awareness di industri 

musik indie lokal.  

 

Kata kunci: Heylo Jeylo, komunikasi musikal, awareness, event musik, Jakarta 
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ABSTRACT 

Daud Hasyim, 202110415012, Communication Science, Bhayangkara 

University, Greater Jakarta, Building Heylo Jeylo Awareness Through Musical 

Communication at Music Events in the City of Jakarta. 

 

This reasearch aims to examine the building of awareness of the Heylo Jeylo 

band through a musical communication approach in various music events in Jakarta. 

Given the increasingly tight competition in the music industry, independent bands need 

an effective communication strategy to increase visibility and attract the attention of 

the audience. This study uses a descriptive qualitative method with data collection 

techniques in the form of semi-structured interviews, observation, and documentation. 

The results of the study indicate that the musical communication implemented by Heylo 

Jeylo through live performances at music events in Jakarta, interaction with the 

audience, and the use of musical communication methods to gain awareness of the 

message conveyed through music towards receiving a good initial impression. Music 

events in Jakarta are a very effective platform in expanding the reach of the audience 

and creating a deep emotional experience for listeners. These findings indicate that the 

synergy between musical quality, personal interaction, and improvisation can be the 

key to success in building awareness in the local indie music industry. 

 

Keywords: Heylo Jeylo, musical communication, awareness, music event, Jakarta 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Membangun Awareness.., Daud Hasyim, Fakultas Ilmu Komunikasi, 2025



Membangun Awareness.., Daud Hasyim, Fakultas Ilmu Komunikasi, 2025



Membangun Awareness.., Daud Hasyim, Fakultas Ilmu Komunikasi, 2025



 

ix 
 

DAFTAR ISI 

HALAMAN JUDUL………………………………………………………………..………...i 
LEMBAR PERSETUJUAN PEMBIMBING ........................................................... ii 

LEMBAR PENGESAHAN…………………………………………..……………..iii 

LEMBAR PERNYATAAN…………………………………………..……………..iv 

ABSTRAK……………………………………………………………………………v 

ABSTRACT………………………………………………………………….……….vi 

KATA PENGANTAR ............................................................................................... vii 

DAFTAR TABEL…………….……………………………………………………..xi 

DAFTAR GAMBAR…………………………………………………………….…xii 

DAFTAR BAGAN………………………………………………………………….xii 

DAFTAR LAMPIRAN……………………………………………………………xiv 

BAB I PENDAHULUAN ............................................................................................ 1 

1.1 Latar Belakang 1…………………………………………………………………..1 

1.2 Fokus Penelitian ...................................................................................................... 8 

1.3 Pertanyaan Penelitian .............................................................................................. 8 

1.4 Tujuan Penelitian .................................................................................................... 8 

1.5 Manfaat Penelitian .................................................................................................. 8 

1.5.1 Manfaat Teoritis ........................................................................................................ 8 

1.5.2 Manfaat Praktis .......................................................................................................... 9 

BAB II TINJAUAN PUSTAKA............................................................................... 10 

2.1 Penelitian Terdahulu ............................................................................................. 10 

2.2 Kerangka Konsep .................................................................................................. 14 

2.2.1 Komunikasi Musikal ............................................................................................... 14 

2.2.2 Awareness ................................................................................................................ 17 

2.2.3 Musik ....................................................................................................................... 18 

2.3 Kerangka Pemikiran .............................................................................................. 22 

BAB III METODE PENELITIAN .......................................................................... 24 

3.1 Pendekatan Penelitian ........................................................................................... 24 

Membangun Awareness.., Daud Hasyim, Fakultas Ilmu Komunikasi, 2025



 

x 
 

3.2 Desain Penelitian ................................................................................................... 25 

3.3 Subjek dan Objek Penelitian ................................................................................. 25 

3.3.1 Subjek Penelitian ....................................................................................................... 25 

3.3.3 Objek Peneltian ......................................................................................................... 26 

3.4 Teknik Pengumpulan Data .................................................................................... 27 

3.4.1 Wawancara ................................................................................................................ 27 

3.4.2 Observasi ................................................................................................................... 29 

3.4.3 Dokumentasi ............................................................................................................. 29 

3.6 Keabsahan Data ..................................................................................................... 31 

3.7 Tempat dan Waktu Penelitian ............................................................................... 32 

BAB IV HASIL DAN PEMBAHASAN .................................................................. 34 

4.1 Gambaran Umum Grup Band Heylo Jeylo ........................................................... 34 

4.2 Profil Informan ...................................................................................................... 36 

4.3 Hasil Penelitian ..................................................................................................... 37 

4.3.1 implementasi komunikasi musikal Heylo Jeylo ...................................................... 38 

4.3.2 roses komunikasi musikal untuk membangun awareness ....................................... 38 

4.2 Pembahasan ........................................................................................................... 53 

BAB V PENUTUP ..................................................................................................... 59 

5.1 Kesimpulan ........................................................................................................... 59 

5.2 Saran ...................................................................................................................... 60 

5.2.1 Saran Akademis ....................................................................................................... 60 

5.2.2 Saran Praktis ............................................................................................................ 60 

DAFTAR PUSTAKA 

LAMPIRAN 

 

 

 

 

 

Membangun Awareness.., Daud Hasyim, Fakultas Ilmu Komunikasi, 2025



 

xi 
 

DAFTAR TABEL 

Tabel 2.1.1 Penelitian Terdahulu……………..……………………………………10 

Tabel 3.7.1 Waktu Penelitian……………………………………………………....32 

Tabel 4.1 Profil Informan……………………………………………………….….36 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Membangun Awareness.., Daud Hasyim, Fakultas Ilmu Komunikasi, 2025



 

xii 
 

DAFTAR GAMBAR 

Gambar 1.1.1 Foto Album Heylo Jeylo……………………………………………….2 

Gambar 1.1.2 Foto Panggung Heylo Jeylo……………………………………………4 

Gambar 1.1.3 Foto Keunikan Heylo Jeylo……………………………………………5 

Gambar 4.1 Aksi panggung Heylo Jeylo…………………………………………… 35 

Gambar 4.2 Persiapan panggung Heylo Jeylo…………..……………………….…. 39 

Gambar 4.3 Grup band Heylo Jeylo…………………………………..………...…...42 

Gambar 4.4 Interaksi dan kebersamaan Heylo Jeylo dengan penonton….….……... 43 

Gambar 4.5 Aksi ekstrem dan penampilan Heylo Jeylo….…………………………44 

Gambar 4.6 Akhi shouting vokalid Heylo Jeylo kepada penonton ……..…………..46 

Gambar 4.7 Aksi panggung voklis Heylo Jeylo …………………………………….49 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Membangun Awareness.., Daud Hasyim, Fakultas Ilmu Komunikasi, 2025



 

xiii 
 

DAFTAR BAGAN 

 

Bagan 2.3.1 Kerangka Pemikiran…………………………………………………23 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Membangun Awareness.., Daud Hasyim, Fakultas Ilmu Komunikasi, 2025



 

xiv 
 

DAFTAR LAMPIRAN  

Lampiran I : Biodata Diri 

Lampiran II : Pedoman Wawancara dan Hasil Transkrip Wawancara 

Lampiran III : Tabel Reduksi  

Lampiran IV : Pedoman Observasi  

Lampiran V : Dokumentasi Penelitian  

Lampiran VI : Kartu Konsultasi Bimbingan 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Membangun Awareness.., Daud Hasyim, Fakultas Ilmu Komunikasi, 2025


	01-202110415251-COVER TANPA HALAMAN.pdf (p.1)
	02-202110415251-COVER BERHALAMAN.pdf (p.2)
	03-202110415251-LEMBAR PESETUJUAN.pdf (p.3)
	04-202110415251-LEMBAR PENGESAHAN.pdf (p.4)
	05-202110415251-LEMBAR PERNYATAAN.pdf (p.5)
	06-202110415251-ABSTRAK.pdf (p.6)
	07-202110415251-ABSTRAK INGGRIS.pdf (p.7)
	08-202110415251-KATA PENGANTAR.pdf (p.8-9)
	09-202110415251-DAFTAR ISI.pdf (p.10-11)
	10-202110415251-DAFTAR TABEL.pdf (p.12)
	11-202110415251-DAFTAR GAMBAR.pdf (p.13)
	12-202110415251-DAFTAR BAGAN.pdf (p.14)
	13-202110415251-DAFTAR LAMPIRAN.pdf (p.15)



