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ABSTRAK

Fadhillah Ramadhania 202110415153. Komunikasi Pemasaran Xluno Dalam
Mempromosikan Penjualan Pakaian Berukuran XL (Extra Large) Dan 7 XL
Melalui Akun Instagram @xluno.official.

Penelitian ini menganalisis strategi komunikasi pemasaran XLuno dalam
mempromosikan pakaian plus-size melalui Instagram. Menggunakan metode
kualitatif deskriptif, penelitian ini mengkaji optimalisasi fitur Instagram dalam
meningkatkan brand promosi, engagement, dan penjualan. Hasil penelitian
menunjukkan XLuno menerapkan lima strategi utama: content creation
(pembuatan konten visual berkualitas melalui Feed, Reels, dan Stories), content
sharing (repost testimoni dan user-generated content), connecting (interaksi aktif
melalui komentar, DM, Q&A, dan polling), community building (kampanye
#PasukanBesarXLuno, kolaborasi influencer, dan event virtual), serta promosi
penjualan (diskon, giveaway, dan program loyalitas). Strategi ini terbukti efektif
meningkatkan engagement pelanggan, loyalitas merek, serta mendorong
pertumbuhan penjualan XLuno secara signifikan. Studi ini menjadi referensi bagi
bisnis fashion dalam mengoptimalkan pemasaran digital berbasis media sosial
untuk target pasar.

Kata Kunci: komunikasi pemasaran, Instagram, fashion plus-size, engagement,
promosi digital.
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ABSTRACT
Fadhillah Ramadhania 202110415153. XLuno Marketing Communications in
Promoting Sales of XL (Extra Large) and 7 XL Size Clothes Through the Instagram
Account @xluno.official.

This study analyzes XLuno's marketing communication strategy in promoting plus-
size clothing through Instagram. Using a qualitative descriptive method, this
research examines how Instagram features are optimized to enhance brand
promotion, customer engagement, and sales growth. The findings reveal that XLuno
implements five key strategies: content creation (high-quality visual content
through Feed, Reels, and Stories), content sharing (reposting testimonials and user-
generated content), connecting (active interaction via comments, DMs, Q&A, and
polls), community building (#PasukanBesarXLuno campaign, influencer
collaborations, and virtual events), and sales promotion (discounts, giveaways, and
loyalty programs). These strategies effectively increase customer engagement,
brand loyalty, and significantly boost XLuno's sales performance. This study serves
as a reference for fashion businesses seeking to optimize digital marketing
strategies through social media for niche markets.

Keywords: marketing communication, Instagram, plus-size fashion, customer
engagement, digital promotion.
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