DAFTAR PUSTAKA

Adnani, K. (2021). Metodologi Penelitian Komunikasi. Sukoharjo:
EFUDEPRESS.

Haroen, Dewi. (2014). Personal Branding: Kunci Kesuksesan Berkiprah di Dunia
Politik. Jakarta: Gramedia.

Laksitawikan. (2016). “Bentuk Personal Branding melalui Media Sosial oleh
@saptuari”. Fakultas I[lmu Humaniora dan Ilmu sosial Universitas Islam
Indonesia Sunan Kalijaga.

Mayfield, Anthony. (2008). What is Media Social AN e-Book, ICrossing.

Malhotra, Naresh K. (2005). Riset Pemasaran Pendekatan Terapan. Jakarta:
Indeks.

McQuails. (2005). Denis, Mass Communication Theory: 5th Edition, London: Sage
Publications.

Mee, G. (2018). Scrunch. Retrieved from What is a Good Engagement Rate on
Instagram?. Diakses pada 15 Oktober 2023 dari
https://blog.scrunch.com/what-is-a-good-engagement-rate-on-
instagram.

Murtanto, D. (2022). “Analisis Personal Branding Youtube Ganjar Pranowo
Dalam Tagar Ganjarpranowovlog”. UIN Raden Mas Said Surakarta.

Peter Montoya. (2014). 8 Konsep Pembentukan Personal Branding dalam D.
Haroen, Personal Branding. Jakarta: PT. Gramedia Pustaka Utama.

Puntoadi, Dennis. (2011). Menciptakan Penjualan Melalui Sosial Media. Jakarta:
PT. Elex Media Komputindo.

Rampersad, Hubert K. (2008). Authentic Personal Branding. Jakarta: PPM.

Ruslan, Rosady. 2010. Manajemen Public Relations & Media Komunikasi.
Jakarta: PT. Raja Grafindo Persada.

Soedarsono, Dewi K. (2009). Sistem Manajemen Komunikasi. Bandung: Simbiosa
Rekatama Media.

Solis, Brian. (2012). “The Rise of Digital Influence”. Diakses pada 15 Oktober
2023 dari  https://techcrunch.com/2012/03/21/klout-kred-peerindex-
radian6/.

Analisis Manajemen.., Frederick Jordan Panungkelan, Fakultas lImu Komunikasi, 2025


https://blog.scrunch.com/what-is-a-good-engagement-rate-on-instagram.
https://blog.scrunch.com/what-is-a-good-engagement-rate-on-instagram.
https://techcrunch.com/2012/03/21/klout-kred-peerindex-radian6/
https://techcrunch.com/2012/03/21/klout-kred-peerindex-radian6/

Speak, D. M., David Mc Nally dan Karl Speak. (2011). Be Your Own Brand:
Achieve More of What You Want by Being More of Who You Are. San
Fransisco: Berrett Koehler Publisher Inc.

Sugiyono. (2013). Memahami Penelitian Kualitatif. Bandung: CV.Alfabeta.

Timothy P O’Brien. (2007). The Power of Personal Branding. NJ: Medham
Publishing.

Sulistyanto, Ari dan Achmad Jamil. (2023). “Trends of Agenda Setting Research:
A Bibliometric and A Thematic Meta Analysis”. Universitas
Muhammadiyah Yogyakarta: Jurnal Komunikasi. Vol 15, No 1.

Sulistyanto, Ari, Dwinarko, dan Erita Riski Putri. (2022). “Hoax As a Pandemic”.
Journal of Studies in Social Sciences and Humanities. Volume 8, No. 2.

Sulistyanto, Ari, Usmar Usmar, dan Hermiyetti Hermiyetti. (2020). “Model of
Crisis Communication Management in The Perspective of Situational
Crisis Communication Theory at The Transportation Ministry ”. Ikatan
Sarjana Komunikasi Indonesia: Jurnal Komunikasi.

Timothy P O’Brien. (2007). The Power of Personal Branding. NJ: Medham
Publishing.

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson
Education.

Lynch, P., & Schulte, S. (2006). Public relations: A managerial perspective.
Pearson Prentice Hall.

Seitel, F. P. (2007). The practice of public relations (10th ed.). Pearson Education.

Montoya, P. (2002). The personal branding phenomenon: The new brand you.
HarperCollins Publishers.

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges
and opportunities of social media. Business Horizons, 53(1), 59-68.
https://doi.org/10.1016/j.bushor.2009.09.003

Schawbel, D. (2012). Me 2.0: Build a powerful brand to achieve career success.
Kaplan Publishing.

Aaker, D. A. (1996). Building strong brands. Free Press.

Eisenberg, E. M., & Goodall, H. L. (2004). Organizational communication:
Balancing creativity and constraint (5th ed.). Bedford/St. Martin’s.

Hennig-Thurau, T., Gwinner, K. P., Walsh, G., & Gremler, D. D. (2004).
Electronic word-of-mouth via consumer-opinion platforms: What
motivates consumers to articulate themselves on the internet? Journal of
Interactive Marketing, 18(1), 38-52. https://doi.org/10.1002/dir.10073

Analisis Manajemen.., Frederick Jordan Panungkelan, Fakultas lImu Komunikasi, 2025


https://journal.umy.ac.id/index.php/jkm/issue/view/992



