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ABSTRAK 

 

Hidir Abdullah, 202110415106. Hubungan Intensitas Menonton Tayangan Video 

Promosi Instagram @fore.coffee Dengan Perilaku Konsumtif Konsumen Fore 

Coffee. 

 

Banyak remaja saat ini cenderung lebih mengalami perilaku konsumtif. 

Remaja jaman sekarang sudah terjerumus ke dalam kehidupan yang dituntut harus 

mewah. Para remaja menghabiskan uang mereka untuk membeli barang-barang 

seperti makanan, pakaian, hiburan, dengan sukarela yang mana itu bukan karena 

kebutuhan,melainkan hanya untuk terlihat trendy di media sosial. Pada penelitian 

ini, peneliti bertujuan untuk menemukan apakah ada hubungan antara intensitas 

menonton tayangan video promosi Instagram @fore.coffee dengan perilaku 

konsumtif konsumen fore coffee. Metode yang digunakan pada penelitian adalah 

metode kuantitatif dengan teori yang digunakan yaitu uses and gratification dari 

Herbert Blumer dan Elihu Katz. Hasil dari penelitian ini menunjukan variabel 

intensitas menonton dengan variabel perilaku konsumtif memiliki hubungan positif 

yang signifikan, akan tetapi berkategori lemah. sehingga dapat dikatakan semakin 

tinggi intensitas menonton maka akan semakin tinggi pula perilaku konsumtif, 

begitupun sebaliknya. 

 

Kata Kunci : Intensitas Menonton, Perilaku Konsumtif, Instagram, Fore Coffee, 

Teori Uses and Gratification. 
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ABSTRACT 

 

Hidir Abdullah, 202110415106. The Relationship between Intensity of Watching 

Instagram Promotional Video Impressions @fore.coffee and Consumptive 

Behavior of Fore Coffee Consumers. 

 

Many teenagers today tend to experience more consumptive behavior. 

Teenagers today have fallen into a life that is required to be luxurious. Teenagers 

spend their money to buy items such as food, clothing, entertainment, willingly 

which is not out of necessity, but only to look trendy on social media. In this study, 

researchers aim to find whether there is a relationship between the intensity of 

watching Instagram @fore.coffee promotional video shows and the consumptive 

behavior of fore coffee consumers. The method used in the research is quantitative 

method with the theory used, namely uses and gratification from Herbert Blumer 

and Elihu Katz. The results of this study indicate that the viewing intensity variable 

with the consumptive behavior variable has a significant positive relationship, but 

is categorized as weak. so it can be said that the higher the intensity of watching, 

the higher the consumptive behavior, and vice versa. 

 

Keyword : Viewing Intensity, Consumptive Behavior, Instagram, Fore Coffee, Uses 

and Gratification Theory . 

 

  

Hubungan Intensitas.., Hidir Abdullah, Fakultas Ilmu Komunikasi, 2025



Hubungan Intensitas.., Hidir Abdullah, Fakultas Ilmu Komunikasi, 2025



Hubungan Intensitas.., Hidir Abdullah, Fakultas Ilmu Komunikasi, 2025



 

 

 
 

ix 

DAFTAR ISI 

 

 HALAMAN JUDUL ........................................................................................i 

LEMBAR PERSETUJUAN PEMBIMBING .............................................. ii 

 LEMBAR PENGESAHAN .......................................................................... iii 

 LEMBAR PERNYATAAN ...........................................................................iv 

ABSTRAK ....................................................................................................... v 

 ABSTRACK .....................................................................................................vi 

  KATA PENGANTAR .................................................................................. vii 

 DAFTAR ISI ..................................................................................................ix 

  DAFTAR TABEL ........................................................................................ xii 

   DAFTAR BAGAN .......................................................................................xiv 

  DAFTAR LAMPIRAN ................................................................................. xv 

BAB I     PENDAHULUAN ........................................................................... 1 

 

1.1 Latar Belakang ................................................................................. 1 

1.2 Identifikasi Masalah ......................................................................... 8 

1.3 Rumusan Masalah ............................................................................ 8 

1.4 Tujuan Penelitian ............................................................................. 8 

1.5 Manfaat Penelitian ........................................................................... 8 

1.5.1 Manfaat Penelitian .................................................................. 8 

1.5.2 Manfaat Praktis ....................................................................... 8 

 

BAB II   TINJAUAN PUSTAKA .................................................................. 10 

 

2.1 Penelitian Terdahulu ....................................................................... 10 

2.2 Tinjauan Konseptual ....................................................................... 13 

2.2.1 Komunikasi ............................................................................. 13 

2.2.1.1 Sifat-sifat Komunikasi ....................................................... 14 

2.2.2 Media Sosial ........................................................................... 15 

2.2.3 Instagram ................................................................................ 16 

2.2.4 Intensitas Menonton ............................................................... 17 

2.2.4.1 Aspek-Aspek Intensitas Menonton .................................... 17 

2.2.5 Tayangan Video Promosi ....................................................... 18 

2.2.6 Perilaku Konsumtif ................................................................. 19 

2.2.6.1 Definisi Perilaku Konsumtif .............................................. 19 

2.2.6.2 Aspek-Aspek Perilaku Konsumtif ..................................... 20 

2.2.6.3 Faktor-Faktor yang Mempengaruhi Perilaku Konsumtif ... 21 

2.3 Tinjauan Teoritis ............................................................................. 22 

2.3.1 Teori Uses and Gratifications ................................................ 22 

Hubungan Intensitas.., Hidir Abdullah, Fakultas Ilmu Komunikasi, 2025



 

 

 
 

x 

2.4 Kerangka Berpikir ........................................................................... 25 

2.5 Hipotesis ......................................................................................... 26 

 

BAB III  METODOLOGI PENELITIAN .................................................... 27 

 

3.1 Jenis Penelitian ............................................................................... 27 

3.2 Metode Penelitian ........................................................................... 28 

3.3 Populasi dan Sampel ....................................................................... 28 

3.3.1 Populasi .................................................................................. 28 

3.3.2 Sampel .................................................................................... 29 

3.4 Operasional Variabel ...................................................................... 30 

3.4.1 Definisi Operasional Variabel X ............................................ 30 

3.4.2 Definisi Operasional Variabel Y ............................................ 32 

 3.5 Uji Validitas dan Reliabilitas ......................................................... 33 

3.5.1 Uji Validitas ............................................................................ 33 

3.5.2 Uji Reliabilitas ........................................................................ 34 

3.6 Teknik Pengumpulan Data .............................................................. 35 

3.7 Metode Analisis Data dan Pengujian Hipotesis .............................. 37 

3.7.1 Analisis Deskriptif .................................................................. 37 

3.7.2 Uji Normalitas ........................................................................ 37 

3.7.3 Uji Hipotesis ........................................................................... 38 

3.7.4 Uji Korelasi ............................................................................. 39 

3.8 Lokasi dan Waktu Penelitian .......................................................... 40 

 

BAB IV  HASIL DAN PEMBAHASAN ....................................................... 41 

 

4.1 Karakteristik Responden ................................................................. 41 

4.1.1 Jenis Kelamin Responden ....................................................... 41 

4.1.2 Usia Responden ...................................................................... 42 

4.2 Hasil Uji Instrumen ......................................................................... 42 

4.2.1 Hasil Uji Validitas .................................................................. 42 

4.2.2 Hasil Uji Reliabilitas .............................................................. 45 

4.3 Analisis Deskriptif Variabel ........................................................... 46 

4.3.1 Variabel X ............................................................................... 46 

4.3.2 Variabel Y ............................................................................... 56 

4.4 Hasil Uji Normalitas ....................................................................... 76 

4.5 Uji Hipotesis ................................................................................... 77 

4.5.1 Uji Korelasi ............................................................................. 77 

4.6 Pembahasan .................................................................................... 78 

 

Hubungan Intensitas.., Hidir Abdullah, Fakultas Ilmu Komunikasi, 2025



 

 

 
 

xi 

BAB V  PENUTUP ......................................................................................... 81 

 

5.1 Kesimpulan ..................................................................................... 81 

5.2 Saran ............................................................................................... 81 

5.2.1 Saran Teoritis .......................................................................... 81 

5.2.2 Saran Praktis ........................................................................... 82 

 

DAFTAR PUSTAKA 

LAMPIRAN 

 

 

 

  

Hubungan Intensitas.., Hidir Abdullah, Fakultas Ilmu Komunikasi, 2025



 

 

 
 

xii 

DAFTAR TABEL 

 

 

Tabel 2.1. Tabel Penelitian Terdahulu .............................................................. 10 

Tabel 3.1. Tabel Variabel (X) Operasional ...................................................... 31 

Tabel 3.2. Tabel Variabel (Y) Operasional ...................................................... 33 

Tabel 3.3. Tabel Tingkat Reliabilitas Berdasarkan Nilai Alpha ....................... 35 

Tabel 3.4. Tabel Skala Likert ........................................................................... 36 

Tabel 3.5. Tabel Pedoman Interpretasi Koefisien Korelasi .............................. 39 

Tabel 4.1. Klasifikasi Responden Berdasarkan Jenis Kelamin ........................ 41 

Tabel 4.2. Klasifikasi Responden Berdasarkan Usia ........................................ 42 

Tabel 4.3. Hasil Uji Validitas Variabel X ........................................................ 43 

Tabel 4.4. Hasil Uji Validitas Variabel Y ........................................................ 44 

Tabel 4.5. Hasil Uji Reliabilitas ....................................................................... 45 

Tabel 4.6. Tabel Pernyataan 1 .......................................................................... 46 

Tabel 4.7. Tabel Pernyataan 2 .......................................................................... 46 

Tabel 4.8. Tabel Pernyataan 3 .......................................................................... 47 

Tabel 4.9. Tabel Pernyataan 4 .......................................................................... 48 

Tabel 4.10. Tabel Pernyataan 5 ........................................................................ 48 

Tabel 4.11. Tabel Pernyataan 6 ........................................................................ 49 

Tabel 4.12. Tabel Pernyataan 7 ........................................................................ 49 

Tabel 4.13. Tabel Pernyataan 8 ........................................................................ 50 

Tabel 4.14. Tabel Pernyataan 9 ........................................................................ 51 

Tabel 4.15. Tabel Pernyataan 10 ...................................................................... 51 

Tabel 4.16. Tabel Pernyataan 11 ...................................................................... 52 

Tabel 4.17. Tabel Pernyataan 12 ...................................................................... 53 

Tabel 4.18. Tabel Pernyataan 13 ...................................................................... 53 

Tabel 4.19. Tabel Pernyataan 14 ...................................................................... 54 

Tabel 4.20. Tabel Pernyataan 15 ...................................................................... 55 

Tabel 4.21. Tabel Pernyataan 1 ........................................................................ 56 

Tabel 4.22. Tabel Pernyataan 2 ........................................................................ 57 

Tabel 4.23. Tabel Pernyataan 3 ........................................................................ 57 

Tabel 4.24. Tabel Pernyataan 4 ........................................................................ 58 

Tabel 4.25. Tabel Pernyataan 5 ........................................................................ 58 

Tabel 4.26. Tabel Pernyataan 6 ........................................................................ 59 

Tabel 4.27. Tabel Pernyataan 7 ........................................................................ 60 

Tabel 4.28. Tabel Pernyataan 8 ........................................................................ 60 

Tabel 4.29. Tabel Pernyataan 9 ........................................................................ 61 

Tabel 4.30. Tabel Pernyataan 10 ...................................................................... 62 

Tabel 4.31. Tabel Pernyataan 11 ...................................................................... 62 

Hubungan Intensitas.., Hidir Abdullah, Fakultas Ilmu Komunikasi, 2025



 

 

 
 

xiii 

Tabel 4.32. Tabel Pernyataan 12 ...................................................................... 63 

Tabel 4.33. Tabel Pernyataan 13 ...................................................................... 64 

Tabel 4.34. Tabel Pernyataan 14 ...................................................................... 64 

Tabel 4.35. Tabel Pernyataan 15 ...................................................................... 65 

Tabel 4.36. Tabel Pernyataan 16 ...................................................................... 66 

Tabel 4.37. Tabel Pernyataan 17 ...................................................................... 66 

Tabel 4.38. Tabel Pernyataan 18 ...................................................................... 67 

Tabel 4.39. Tabel Pernyataan 19 ...................................................................... 68 

Tabel 4.40. Tabel Pernyataan 20 ...................................................................... 68 

Tabel 4.41. Tabel Pernyataan 21 ...................................................................... 69 

Tabel 4.42. Tabel Pernyataan 22 ...................................................................... 70 

Tabel 4.43. Tabel Pernyataan 23 ...................................................................... 70 

Tabel 4.44. Tabel Pernyataan 24 ...................................................................... 71 

Tabel 4.45. Tabel Pernyataan 25 ...................................................................... 72 

Tabel 4.46. Tabel Pernyataan 26 ...................................................................... 73 

Tabel 4.47. Tabel Pernyataan 27 ...................................................................... 73 

Tabel 4.48. Tabel Pernyataan 28 ...................................................................... 74 

Tabel 4.49. Tabel Pernyataan 29 ...................................................................... 75 

Tabel 4.50. Tabel Pernyataan 30 ...................................................................... 75 

Tabel 4.51. Hasil Uji Normalitas ...................................................................... 76 

Tabel 4.52. Hasil Uji Korelasi .......................................................................... 77 

  

Hubungan Intensitas.., Hidir Abdullah, Fakultas Ilmu Komunikasi, 2025



 

 

 
 

xiv 

DAFTAR BAGAN 

 

Bagan 2.4.1. Kerangka Berpikir ....................................................................... 25 

 

  

Hubungan Intensitas.., Hidir Abdullah, Fakultas Ilmu Komunikasi, 2025



 

 

 
 

xv 

DAFTAR LAMPIRAN 

 

 

Lampiran 1 Butir Aitem Skala Intensitas Menonton ......................................  

Lampiran 2 Butir Aitem Skala Perilaku Konsumtif .......................................  

Lampiran 3 Tabulasi Data Variabel X ............................................................  

Lampiran 4 Tabulasi Data Variabel Y ............................................................  

Lampiran 5 Output SPSS Analisis Deskriptif Variabel X ..............................  

Lampiran 6 Output SPSS Analisis Deskriptif Variabel Y ..............................  

Lampiran 7 Hasil Uji Validitas .......................................................................  

Lampiran 8 Hasil Uji Reliabilitas ...................................................................  

Lampiran 9 Hasil Uji Normalitas   ..................................................................  

Lampiran 10 Hasil Uji Korelasi ......................................................................  

Lampiran 11 Bukti Penyebaran Kuesioner .....................................................  

Lampiran 12 Kuesioner Penelitian .................................................................  

 

 

 

 

 

 

 

 

 

 

Hubungan Intensitas.., Hidir Abdullah, Fakultas Ilmu Komunikasi, 2025


	01-202110415106-Cover.pdf (p.1-2)
	02-202110415106-Lembar Persetujuan Pembimbing.pdf (p.3)
	03-202110415106-Lembar Pengesahan.pdf (p.4)
	04-202110415106-Lembar Pernyataan.pdf (p.5)
	05-202110415106-Abstark.pdf (p.6)
	06-202110415106-Abstract.pdf (p.7)
	07-202110415106-Kata Pengantar.pdf (p.8-9)
	08-202110415106-Daftar Isi.pdf (p.10-12)
	09-202110415106-Daftar Tabel.pdf (p.13-14)
	10-202110415106-Daftar Bagan.pdf (p.15)
	11-202110415106-Daftar Lampiran.pdf (p.16)



