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ABSTRAK 

Gera .ka.nBDS merupa.ka.n a.kun ya.ng mendukung gera .ka.n Boikot, Divesta.si, da.n 

Sa .nksi (BDS) terha.da.p Isra.el. Da.la.m konteks media. sosia.l, komenta.r-komenta.r 

ya .ng diberika.n oleh pengguna. mencerminka.n pa.nda.nga.n ma.sya.ra.ka.t terha.da.p 

sua .tu isu tertentu. Oleh ka.rena. itu, a.na.lisis sentimen komenta.r da.pa.t memberika.n 

wa .wa.sa.n ya.ng lebih da.la.m mengena.i persepsi publik terha.da.p gera.ka.n BDS. 

Penelitia.n ini mengguna.ka.n metode kla.sifika.si sentimen seca.ra. ma.nua.l untuk 

mengka.tegorika.n komenta.r-komenta.r pa.da . satu ungga.ha.n di a .kun Insta.gra.m 

@gera .ka.nbds. Kla.sifika.si sentimen dila.kuka .n denga.n ca.ra. memba.ca. da.n menila.i 

komenta.r sa.tu per sa.tu, kemudia.n mengelompokka.n komenta.r ke da.la.m ka.tegori 

sentimen. Proses kla.sifika.si ini dida.sa.rka.n pa .da. konteks, ka.ta.-ka.ta. ya.ng diguna.ka.n, 

serta. sika.p ya.ng tercermin da.la.m komenta .r tersebut. Da.ta. ya.ng diguna.ka.n da.la.m 

penelitia.n ini a.da.la.h komenta.r-komenta .r ya.ng dia.mbil da.ri ungga.ha.n a.kun 

@gera .ka.nbds da.la.m periode tertentu. Ha .sil a.na.lisis diha.ra.pka.n da.pa.t 

mengga.mba.rka.n kecenderunga .n sentimen ya .ng a.da. da.la.m ma.sya.ra.ka.t terha.da.p 

gera.ka.n BDS di pla.tform Insta.gra.m, serta. memberika.n ga.mba.ra.n mengena.i 

ba .ga.ima.na. rea.ksi publik terka.it isu ini. Penelitia.n ini juga. bertujua.n untuk 

memberika.n kontribusi terha.da.p pengemba .nga.n metode a .na.lisis sentimen berba.sis 

kla.sifika.si ma.nua.l, ya.ng da.pa.t ditera.pka.n pa .da. penelitia.n la.in ya.ng membutuhka.n 

penila.ia.n subjektif terha.da.p teks. 

 

Ka .ta. Kunci: A.na.lisis Sentimen, Komenta.r, Media. Sosia .l, Insta.gra.m, 

@gera .ka.nBDS, Boikot, Divesta.si da.n Sa.nksi (BDS). 
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ABSTRACT 

Movement BDS is a.n a.ccount tha.t supports the Boycott, Divestment a.nd Sa.nctions 

(BDS) movement a.ga.inst Isra.el. In the context of socia.l media., comments ma.de by 

users reflect the public's views on a. pa.rticula.r issue. Therefore, sentiment a.na.lysis 

of comments ca.n provide deeper insight into public perceptions of the BDS 

movement. This resea.rch uses a. ma.nua.l sentiment cla.ssifica.tion method to 

ca.tegorize comments on @gera.ka.nbds Insta.gra.m a.ccount posts. Sentiment 

cla.ssifica.tion is done by rea.ding a.nd scoring comments one by one, then 

ca.tegorizing comments into three sentiment ca.tegories: positive, nega.tive, a.nd 

neutra.l. This cla.ssifica.tion process is ba.sed on the context, the words used, a.nd the 

a.ttitude reflected in the comments. The da.ta. used in this study a.re comments ta.ken 

from @gera.ka.nbds a.ccount uploa.ds within a. certa.in period. The results of the 

a.na.lysis a.re expected to illustra.te the tendency of sentiment in the community 

towa.rds the BDS movement on the Insta.gra.m pla.tform, a.s well a.s provide a.n 

overview of how the public rea.cts to this issue. This resea.rch a.lso a.ims to contribute 

to the development of sentiment a.na.lysis methods ba.sed on ma.nua.l cla.ssifica.tion, 

which ca.n be a.pplied to other studies tha.t require subjective a.ssessment of text. 

 

Keywords: Sentiment A.na.lysis, Comments, Socia.l Media., Insta.gra.m, 

@gera.ka.nbds, Boycott, Divestment a.nd Sa.nctions (BDS). 
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