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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis peran komunikasi pariwisata dalam 

pengembangan destinasi wisata SouthLake Park, Kabupaten Bekasi. Pendekatan 

penelitian deskriptif kualitatif digunakan untuk menggali pemahaman mendalam 

tentang kontribusi komunikasi pariwisata melalui wawancara dengan pengelola, 

supervisor, dan karyawan. Data dikumpulkan menggunakan metode wawancara 

terstruktur, observasi, dan studi pustaka. Hasil penelitian menunjukkan bahwa 

komunikasi pariwisata di SouthLake Park telah mencakup enam komponen utama: 

sumber daya manusia (SDM), wisatawan, aksesibilitas, destinasi, pemilik modal, 

dan pemasaran wisata. SDM berasal dari masyarakat lokal, namun memerlukan 

peningkatan kapabilitas melalui pelatihan berkelanjutan. Dari segi aksesibilitas, 

destinasi ini mudah dijangkau tetapi masih membutuhkan perbaikan infrastruktur 

dan fasilitas ramah disabilitas. Strategi pemasaran digital, terutama melalui media 

sosial, menjadi alat utama dalam memperluas daya tarik SouthLake, meskipun 

promosi yang lebih inovatif diperlukan untuk menarik segmen wisatawan 

mancanegara. Penelitian ini menyimpulkan bahwa komunikasi yang efektif antara 

stakeholder, pengelola, dan wisatawan memainkan peran sentral dalam mendukung 

pengembangan destinasi yang berkelanjutan. Saran diberikan untuk peningkatan 

kualitas SDM, diversifikasi strategi promosi, dan perbaikan aksesibilitas untuk 

memperkuat daya saing SouthLake Park sebagai destinasi wisata unggulan. 

Kata Kunci: Komunikasi Pariwisata, Komponen Komunikasi Pariwisata, 

SouthLake Park 
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ABSTRACT 

This study aims to analyze the role of tourism communication in the development 

of the SouthLake Park tourist destination, Bekasi Regency. A descriptive qualitative 

approach was employed to gain an in-depth understanding of the contributions of 

tourism communication through interviews with managers, supervisors, and staff. 

Data were collected using structured interviews, observations, and literature 

studies. The results indicate that tourism communication at SouthLake Park 

encompasses six key components: human resources (HR), tourists, accessibility, 

destination, stakeholders, and tourism marketing. Human resources are sourced 

from the local community but require capacity building through continuous 

training. In terms of accessibility, the destination is relatively easy to reach but still 

needs infrastructure improvements and disability-friendly facilities. Digital 

marketing strategies, particularly via social media, serve as the primary tool to 

expand SouthLake's appeal, although more innovative promotions are needed to 

attract international tourists. This study concludes that effective communication 

among stakeholders, managers, and tourists plays a central role in supporting the 

sustainable development of the destination. Recommendations include enhancing 

HR quality, diversifying promotional strategies, and improving accessibility to 

strengthen SouthLake Park's competitiveness as a leading tourist destination. 

Keyword: Tourism Communication, Tourism Communication Components, 

SouthLake Park 
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