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ABSTRAK 

 

Zaskirana Zahrani. 202110415234. Strategi Kampanye Museum Layang-

Layang Indonesia Dalam Upaya Mengkomunikasikan Permainan Tradisional 

Melalui Program Publik (dibimbing oleh Dr. Ciwuk Musiana Yudhawasthi, 

M.Hum) 

Penelitian ini bertujuan untuk menjelaskan startegi kampanye melalui program 

publik di Museum Layang-Layang Indonesia. Metode yang digunakan dalam 

penelitian ini adalah metode penelitian kualitatif deskriptif, dengan pengumpulan 

data melalui wawancara, observasi dan dokumentasi. Museum Layang-Layang 

Indonesia memiliki tiga program publik, yaitu Audio Visual, Tour Museum, dan 

Workshop Pembuatan Layang-layang. Audio Visual menampilkan film sejarah 

serta festival permainan tradisional layang-layang, sementara Tour Museum 

mempamerkan koleksi layang-layang dari nusantara dan mancanegara. Koleksi 

museum terdiri dari  layang-layang kreasi, tradisional, dan modern, Tour Museum 

dipandu oleh educator museum. Workshop Pembuatan Layang-layang merupakan 

program yang memberikan pengalaman secara langsung dalam membuat layang-

layang. Untuk memahami strategi yang dilakukan, penelitian ini melakukan 

pemetaan konstruksi pesan yang dilakukan oleh museum dan mengevaluasinya 

berdasarkan pengalaman yang disampaikan oleh informan dengan menggunakan 

konsep komunikasi museum dari Yudhawasthi. Hasil penelitian menunjukkan 

bahwa program publik Museum Layang-Layang Indonesia telah 

mengkonstruksikan experience Spiritual, Edukasi, Rekreasi dan Ukhuwah (SERU) 

sebagai strategi kampanye dalam mengkomunikasikan permainan tradisional 

layang-layang.  

Kata Kunci: Komunikasi Museum, Permainan Tradisional, Program Publik, 

Museum Layang-Layang Indonesia 
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ABSTRACT 

 

Zaskirana Zahrani. 202110415324 . Indonesia Kite Museum Campaign Strategy 

to Communicate Traditional Games Through Public Programs (guided by Dr. 

Ciwuk Musiana Yudhawasthi, M.Hum) 

 

This research aims to explain the campaign strategy through public programs at 

the Museum Layang-layang Indonesia. The research employs a descriptive 

qualitative method, with data collected through interviews, observations, and 

documentation. The Museum Layang-layang Indonesia has three main public 

programs: Audio Visual, Museum Tour, and Kite-Making Workshop. The 

AudioVisual program presents films about the history and festivals of traditional 

kite games, providing visitors with an engaging visual experience. The Museum 

Tour showcases a collection of kites from Indonesia and abroad, featuring creative, 

traditional, and modern kites. This tour is guided by museum educators who provide 

insights into each kite's cultural and historical significance. The Kite Making 

Workshop offers a hands-on experience where visitors can learn and practice the 

traditional art of kite-making. To understand the museum’s campaign strategy, this 

study maps out the message construction carried out by the museum and evaluates 

it based on the experiences shared by informants, using Yudhawasthi's museum 

communication concept. The findings indicate that the public programs at the 

Museum Kite Indonesia have successfully constructed experiences based on the 

SERU (Spiritual, Educational, Recreational, and Ukhuwah) message framework. 

This approach serves as a strategic method for communicating the cultural 

significance of traditional kite games and ensuring their preservation. 

 

Keyword: Museum Communication, Traditional Games, Public Program, Museum 

Kite Indonesia 
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